
 

Dear reader, 

This 10th issue of News Letter 
brings to your attention a selec-
tion of news and published in-
formation, about what has hap-
pened in the area of postal fi-
nancial services and business in 
November. 

You will find interesting an-
nouncements about the forth-
coming launch of a new type of 
postal services for international 
electronic money transfers and 
provision of bank services via 
the post office network in 
Moldova. The project is a re-
sult of good partnership and 
cooperation between the Minis-
try of Information Develop-
ment of the Republic of 
Moldova and ING from Hol-
land.  

News arrive from Romania, 
concerning the continuing suc-
cessful performance of 
Bancpost - leader in the intro-
duction of new bank products, 
including partnership with 
some of the worldly recognized, 
international bank cards’ solu-
tion providers. 

The news from Poland reflects 
the successful performance of 
Polish Post and the perspective 
to conclude the current finan-
cial year with a profit. 

In the western part of the conti-
nent, Deutsche Post continues 
to optimise its post office net-
work. The Company intends to 
transfer a substantial part of its 
post office branches to 
Deutsche Postbank. It is not 
a surprise that the latter issues 
a report of a new impressive 
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growth in its revenues and an 
increase in the number of cus-
tomers served.  

In France trade unions con-
tinue their protests against the 
creation of a post bank. In 
England there is an increasing 
interest and new members have 
joined the group of banks in-
tending to use the post office 
network for the provision of 
specific bank services. 

In November the World Sum-
mit on Information Society was 
successfully held in Tunis. A 
new initiative of the UPU, ITU 
and the Government of South 
Africa has been consolidated in 
an Agreement (pilot project). 
The project will promote uni-
versal access to new informa-
tion and communication tech-
nologies including the use of 
post office network. 

The article about the important 
role of international money 
transfer, connected with migra-
tion processes, deserves special 
interest. The money flow should 
be controlled and channelled 
through the financial system as 
an important resource for eco-
nomic development and stabili-
zation.  

As usual we publish the most 
interesting experience of postal 
operators and postal banks in 
some countries from Asia, Af-
rica and Latin America. 
Enjoy reading NL 10. 

 

ICPFSB 

Secretariate 

Special points of 

interest: 

• The value of the postal 
sector in facilitating the 
access to new informa-
tion and communication 
technologies 

• To open the postal sys-
tem to increase competi-
tion for remittance 
transfers  

• Financial institutions 
can securitize remittance 
deposits 

• Encouraging reforms to 
facilitate an increased 
flow of remittances 

• Migration is a phenome-
non from which all can 
benefit, especially the 
poorest countries 
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As a first step,                    

ING will help to  

connect the post  

offices to the 60,000 

post offices across 

the European Union 

as well as other 

parts of the                       

world where                    

Moldovans work 

21 November,  2005 - 
[Press info]  

“On 8 November 2005, 
ING Institutional and 
Government Advisory 
(IGA) and the Minister of 
Information Develop-
ment of Moldova signed 
a Memorandum of Un-
derstanding for coopera-
tion in the field of inter-
national remittances. 

Moldova, landlocked between 
Romania and Ukraine, is one 
of the poorest countries in 
Europe. Many of its 4.3 mil-
lion inhabitants work 
abroad. It is estimated that 
migrant remittances amount 
to approximately 40% of the 
country’s GDP. Transferring 
the money home is often a 
problem due to the country’s 
underdeveloped banking 
infrastructure. 

The 1,000 post offices form 

an unequalled network 
strongly represented in rural 
Moldova and play a strong 
role in the national payments 
system. As a first step, ING 
will help to connect the post 

offices to the 60,000 post 
offices across the European 
Union as well as other parts 
of the world where Moldo-
vans work. In addition, ING, 
one of the top-5 players in the 
European payments market, 
will provide marketing, 
training and information 
technology to Posta Mold-
ovei.  

The second phase in the coop-
eration program will focus 
on expanding the services 
offered by the post offices, 
from simple cash payments 
to a broader range of 
“postbank” services.  

This will help to improve ac-
cess to financial services, 
including savings mobilisa-
tion, micro credit and pro-
vide an impulse to the rural 
economy in Moldova. For this 
medium-term development, 
the support of donors will be 
sought. “ 

Connecting Moldovan post offices to rest of Europe  

The second phase            

in the cooperation 

program will focus 

on expanding the 

services offered by 

the post offices, 

from simple cash 

payments to a 

broader range of 

“postbank” services 

A new type of post service is about to be implemented in 
the Republic of Moldova  
15 November, 2005 - 
[MID - News section] 

“Starting from December 

of this year, the citizens 
of the Republic of 
Moldova will have the 
possibility to make 
money transfers via the 
post network at a lower 

price (up to 8 euro) in 
comparison with West-
ern Union (15 % from the 
sum of the transfer).  

This will become possible due 
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A new type of post service is about to be implemented in 
the Republic of Moldova (cont)  

04 November, 2005 - 
[MID - News section] 

“The delegation of the 
Ministry of Information 
Development from the 
Republic of Moldova, 
headed by Pavel 
Buceatchi, the Vice Min-
ister of Information De-
velopment, departed to 
Holland in order to sign 
an Agreement Memoran-
dum on the development 
of financial post services 
in the Republic of 
Moldova.  

In the end of the last  year, 
the Government made a De-
cision to stipulate for the ar-
rangements concerning the 
“Implementation via the 

post network of the ser-
vice “International elec-
tronic money transfers” 
and the “Implementation 
of bank services via the 
post offices”.   

A great deal of work concern-
ing the technical and techno-
logical assistance from the 
Holland Bank ING/Postbank 
has been done for the imple-
mentation of these services.  

The delegation of the Repub-
lic of Moldova held meetings 
with the experts of the 
ING/Postbank and consid-
ered the cooperation direc-
tions.  

ING/Postbank is a part to 
the project group “Post 
financial services” of the 
World Post Union.  

The post service of the Re-
public of Moldova has been 
chosen for the CIS countries 
pilot project concerning the 
implementation of the post 
financial services.  

Another significant fact is 
that namely in this period (on 
16 November 1992), Moldova 
became a full rights member 
of the World Post Union, to 
which 189 countries-
members are parts.”  

During the next 

stages the  Holland 

bank will offer      

assistance               

concerning the        

consultative          

management,       

personnel training 

and marketing        

organization            

services for the          

implementation of 

new methods in the 

network of post               

offices from the Re-

public of Moldova 

(1146 post offices)  

to the new post service 
“international electronic 
money transfers”.  

The service will be imple-
mented in the Republic of 
Moldova as a result of 
the framework agree-
ment, which has been 
recently signed by the 
Ministry of Information 
Development and Hol-
land bank ING/Postbank.  

According to the infor-
mation, presented by Ni-
culina Turcanu, the Dep-
uty Chief of the State En-
terprise “Posta Mold-
ovei”, thanks to the new 
system the citizens of the 
Republic of Moldova will 
have the possibility to 
receive and send money 
transfers to/from more 
than 60 countries instead 
of 22 countries, to which 
“Posta Moldovei” has 

access.  

During the next stages 
Holland bank will offer 
assistance concerning 
the consultative manage-
ment, personnel training 
and marketing organiza-
tion services for the im-
plementation of new 
methods in the network 
of post offices from the 
Republic of Moldova 
(1146 post offices).  

The annual technical and 
technological assistance 
from the Holland bank to 
Moldovan post offices for 
the realization of the pro-
ject in the field of finan-
cial services will consti-
tute 100 000 dollars. The 
envisaged term of assis-
tance is 3 years.  

ING/Postbank makes a part 
of the project group “Post 

financial services” of the 
World Post Union. The Re-
public of Moldova has been 
chosen for the realization of 
the pilot project concerning 
the implementation of finan-
cial post services in the CIS 
countries.  

The Republic of Moldova 
became a full rights member 
of the World Post Union in 
November 1992, thus joining 
the unique post area, to 
which 189 countries-
members are parts.  

According to the information, 
presented by the Ministry of 
Information Development, 
the annual money inflow to 
the Republic of Moldova is 
700 million dollars.”  

The Ministry of Information Development establishes                      
cooperation relationships with ING/Postbank from 
Holland  

The post service              

of the Republic of 

Moldova has been 

chosen for the CIS 

countries pilot               

project concerning 

the implementation 

of the post financial 

services 
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The signature of the 

contract for                   

purchasing of                      

Postenska is planed 

to be done  on 12 

next month, when it 

is expected all                     

formalities for                  

receiving the         

necessary consents 

to be finalized 

ING enters in Postenska Banka - Skopie  

19 November 2005 - 
[Vecer] 

“Such news has been 
brought from the highest 
body of ING two weeks 
ago, and the contract is 
planed to be signed on 12 
next month.  

The board of directors of ING 
has announced during the 
past week that ING  will buy 
Postenska Banka - Skopie. 

This have been learned by 
Vecer, by official sources 
which informed that this con-
firms the serious interest of 
the Holland partner for en-
tering the Macedonian bank-
ing system. Our sources sug-
gest that ING has already   

made  the relevant request to 
the Netherlands's  Central 
Bank for receiving consent 
for purchasing of shares in a 
bank in Macedonia, after 
which such consent will be 
requested also from the Ma-
cedonian Central Bank. 

The signature of the contract 
for purchasing of Postenska 
is planed to be done  on 12 
next month, when it is ex-
pected all formalities for re-
ceiving the necessary con-
sents to be finalized. 

Our sources informed that it 
has been agreed ING to pur-
chase  66,7 % of the shares in 
Postenska which are owned 
at present by “Eurostandart 
Bank” Skopie, as well as to 

invest in most modern 
counter automation technol-
ogy for the counters of Mace-
donian Post. We have learned 
from high sources that the 
representatives of ING are in 
Macedonia and these days 
intensive negotiations are 
lead whit the management of 
the Macedonian Post, as they 
are interested also in enter-
ing this our enterprise as 
well. “ 

 

English abstract 

17 November, 2005 - 
[Press Release] 

“Bancpost announces the 
launch of the first American 
Express credit cards issued in 
Romania. The Bancpost 
American Express Green and 
American Express Gold 
Credit Cards offer unique 
benefits for the Romanian 
consumer.  
 
"Today, Bancpost is intro-
ducing the most premium 
financial brand to the Roma-
nian market and raising the 
standard of financial services 
offered. We believe that the 
American Express Green and 
Gold credit cards that we are 
launching today are two of 
the best credit card products 
on the market. They offer a 
unique package of benefits in 
order to meet the needs of 
today's consumers who ap-
preciate innovation, service 
and style, but always in com-
bination with value for 
money," said Philippos Kara-

manolis, Head of Consumer 
Lending, Bancpost.  Due to 
their high credit limit, the 
new cards can empower the 
financial and lifestyle needs 
of Romanian consumers. The 
Bancpost American Express 
Green and Gold Credit Cards 
are a flexible payment tool 
that provides an extended 
grace period and allows 
Cardmembers to choose to 
pay their bills in full or over 
time, whatever they want.  In 
addition, these cards come 
with a unique range of bene-
fits and services to meet the 
needs of Romanian consum-
ers including:  

World-class service. Card-
members will have access to 
worldwide service at any one 
of American Express 2200 
Travel Service or Represen-
tative Offices and emergency 
card replacement, anywhere 
in the world providing Card-
members with a home away 
from home.  

Unique travel benefits 
such as a special travel ser-
vice offering Cardmembers 
the ability to book all their 
travel needs, preferential 
prices for their holidays and 
comprehensive travel insur-
ance.  

Today, Bancpost is 

introducing the 

most premium     

financial brand to 

the Romanian          

market and raising 

the standard of            

financial services 

offered We believe 

that the American 

Express Green and 

Gold credit cards 

that we are               

launching today are 

two of the best 

credit card products 

on the market 

BANCPOST and American Express announce the launch of 
the first American Express cards issued in Romania 
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BANCPOST and American Express announce the launch of 
the first American Express cards issued in Romania (cont) 

Security. When shopping in 
Romania the unique Pur-
chase Protection Program 
covers Cardmembers for sto-
len or damaged goods for 30 
days after purchase.  

Everyday offers. The Se-
lects offer programme pro-
vides Cardmembers with 
access to more than 50 spe-
cial offers from merchants in 
Romania and over 1000 of-
fers from merchants around 
the world in categories such 
as restaurants, hotels, cloth-
ing and more.  

"The partnership signed 
with American Express, 
through which Bancpost 
becomes the exclusive 
local issuer of these 
credit cards, helps us 
strengthen our position 
in the Romanian credit 
card market. I am con-
vinced that Romanian 
consumers will appreci-
ate all the advantages 
offered by American Ex-
press cards which they 
will use as their favourite 
instrument in transac-
tions," said Georgios 
Michelis, General Man-
ager, Bancpost.  
 
"Bancpost is an out-
standing partner to rep-
resent the American Ex-
press brand in Romania, 
which is one of the most 
dynamic markets in 
Southern Europe and 
represents an exciting 
opportunity for Ameri-
can Express," said Wil-
liam Stredwick, Vice 
President and General 
Manager, American Ex-
press. 

"These credit cards will 
open a door of opportu-
nity for Romanian con-
sumers by meeting their 

individual financial, life-
style and travel needs, 
providing access to 
unique benefits and ser-
vices that only the 
Bancpost American Ex-
press Credit Cards can 
offer."  
 
Some of the key benefits 
of the American Express 
Green Card are:  
 
- Financial flexibility - up to 
55-day grace period 
- Ability to pay balances in 
full or over time, you choose, 
with only 3% minimum pay-
ment each month 
- Purchase protection, cover-
ing stolen or damaged goods 
for 30 days after purchase 
- Over 50 offers in Romania 
ranging from shopping and 
dining to health and leisure 
- Emergency card replace-
ment usually within 24 hours 
virtually anywhere you are 
in the world 

 
Some of the key benefits 
of the American Express 
Gold Card are                                        

                                                 
- Highest Credit Limits in the 
market, you can buy almost 
anything you want 
- Travel Inconvenience, if 
your luggage is lost or stolen 
have a new suit on us 
- Over 1000 offers in key cit-
ies around the world 
- Gold Travel Service provid-
ing Cardmembers with spe-
cial travel offers and dis-
counts of up to 60% at hotels 
world wide along with very 
comprehensive travel insur-
ance 
- World wide service, with 
Global Assist if you are 
abroad and need help finding 
a doctor or a lawyer call us 

Bancpost is one of the first 
banks that introduced credit 
cards to the market and is 
now one of the leading banks 

in Romania, with almost 1.5 
million cards in circulation. 
Bancpost currently holds 
over 22% of the local card 
market.  
Additionally, Bancpost has a 
large network of 150 
branches all over the coun-
try, making it easily accessi-
ble to customers. 

Established in 1850, Ameri-
can Express Company 
offers a wide range of high 
quality financial services. 
American Express is a world 
leader in the field of credit 
cards, traveller's cheques, 
financial and tour planning, 
business services, insurance 
and international banking 
services.  
 
Globally, American Express 
is expanding its issuing bank 
network. The company part-
ners with premium financial 
institutions across the world 
and has signed 90 partner-
ships with select issuing 
banks in more than 100 
countries.  

 
As the exclusive issuer 
for American Express 
cards in Romania, 
Bancpost will provide its 
clients access to the out-
standing benefits and 
services that are avail-
able to the nearly 70 mil-
lion American Express 
Cardmembers world-
wide. “ 

As the exclusive                

issuer for American 

Express cards in Ro-

mania, Bancpost 

will provide its              

clients access to the 

outstanding benefits 

and services that 

are available to the 

nearly 70 million 

American Express 

Cardmembers 

worldwide.  

Bancpost is an     

outstanding partner 

to represent the 

American Express 

brand in Romania, 

which is one of the 

most dynamic                   

markets in Southern 

Europe and               

represents an           

exciting opportunity 

for American                

Express 
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In line with its  

strategy for                    

regional expansion 

in New Europe, 

Eurobank EFG             

acquired a stake of 

62.3% of Nacionalna 

Stedionica Banka in 

Serbia at the end of 

September 2005 

17 November, 2005 - 
[Press Release] 

“Eurobank EFG makes a 
Christmas offer to all 
Eurobank Visa and Euro-
bank MasterCard card-
holders.  

The bank offers zero in-
terest rate for a period of 
six months to customers 
who make purchases 
with their Eurobank 
credit cards from Novem-
ber 4th up to and includ-
ing December 31st.              

The offer is valid for all 
Eurobank Visa and Euro-
bank Mastercard card-
holders and not only for 
new cardholders.”  

 

Strengthening presence in New Europe 

17 November, 2005 - 
[Press Release] 

“In line with its strategy 
for regional expansion in 
New Europe, Eurobank 
EFG acquired a stake of 
62.3% of Nacionalna Ste-
dionica Banka in Serbia 
at the end of September 
2005. Including EFG Euro-
bank AD Beograd, Eurobank 
EFG enjoys a combined mar-
ket share of 3% through a 
network of 95 branches in the 
country. 

Furthermore, the Group is 
expanding its network in 
New Europe by adding 150 
branches until the end of 

2006. Of these, 50 branches 
will be opened in Poland, 
where Eurobank EFG will 
commence operations in the 
beginning of 2006, with focus 
on retail banking: consumer 
credit, mortgages and lend-
ing to professionals and 
small businesses - sectors 
expected grow strongly in the 
years to come. 

The New Europe business 
profit reached €15.8m. in 9M 
05, from €9.4m. in the same 
period last year, rising sub-
stantially by 69%, and con-
tributing 4.1% to consoli-
dated net profit, against 2.8% 
in 9M 04. Key driver was the 
strong credit expansion, 

which reached 75% in 9M 05, 
with loan balances at €1.5bn. 

Recent Developments 
Following the recent EGM, 
the absorption of Greek Pro-
gress Fund S.A is at the final 
stage. EFG Eurobank Group 
also announces the change of 
its corporate brand to 
“Eurobank EFG”.   

The Group will adopt inter-
nationally a new, homoge-
nous brand architecture, to 
support is significant expan-
sion in New Europe. The le-
gal entity of the Group re-
mains “EFG Eurobank Er-
gasias S.A.” 

0% Interest Rate for Purchases with EUROBANK Credit 
Cards  

Poczta Polska promises to reach a record high  
pre-tax profit in 2005 

10 November, 2005 - 
[Polish News Bulletin]   

"Poland's national Post Office 
(Poczta Polska) promises to 
reach a record high pre-tax 
profit in 2005, and awaits a 
parliamentary decision on its 
plans to go public.  

After first nine months of 
the year the company 
had made a pre-tax profit 
of ZL500m. "Profit for 
the three quarters 
reached a historic high, 
and was five times 
higher than in the same 
period last year," said 

Poczta Polska president 
Tadeusz Bartkowiak. The 
company has a long-term 
goal of being floated on the 
Warsaw Stock Exchange, but 
is currently focusing on a 
conversion from the special 
status of a public-service firm 
to a commercial legal entity." 

Poczta Polska Reports Profits 

9 November, 2005 - 
[Polish News Bulletin] 

  
"The work aimed at tidying 
things up in Poczta Polska 

(PP) national postal com-
pany is in the advanced 
stages. According to PP's 
chairman Tadeusz Bartko-
wiak, over the last two years 
a lot has changed. The com-
pany's organisational struc-
ture was transformed from a 

territorial instutition into a 
business one, where the rules 
of economics apply.  

The company now needs to 
change its legal structure, 
because as a state-owned 
institution is unable to func-
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Slovenská sporiteľňa increased its net profit in the first 
three quarters of 2005 by 18% to SKK 2,678 million in 
accordance with IFRS  

31 October, 2005 - [Press 
Release]   

"Net profit of the Bank con-
tinues to grow throughout 
the whole year 2005 and 
confirms the excellent posi-
tion of Slovenská sporiteľňa. 
Increasing volume of loans to 
customers as well growth of 
loans to small and medium-
sized enterprises contributed 
to the profit quite signifi-
cantly," said Štefan Máj, 
Deputy Chairman of the 
Board of Directors of Sloven-
ská sporiteľňa.  
 
KEY INDICATORS FROM 
BUSINESS RESULTS AS 
OF 30 SEPTEMBER 2005 
Consolidated business results 
of Slovenská sporiteľňa as of 
30 September 2005 calcu-
lated according to the Inter-
national Financial Reporting 
Standards (IFRS). Compari-
son with results as of 30 Sep-
tember 2004, unless provided 
otherwise.  
 
Revised standards of IASB 
IAS 32 (Financial instru-
ments: Disclosure and pres-
entation) and IAS 39 
(Financial instruments: Rec-
ognition and measurement) 
are valid from 1 January 
2005. These revised stan-
dards influence mainly pres-
entation of the securities 
trading result and revalua-
tion of loans. In accordance 
with the transitional provi-

sions the results for the previ-
ous period have to be revised. 
Measurement of the indicated 
changes is based on the re-
vised results for the previous 
year.  

Profit after tax increased by 
18% to SKK 2,678 million 
from SKK 2,265 million.  

Operating result increased by 
4% to SKK 3,777 million from 
SKK 3,637 million. The result 
was considerably influenced 
by the net fee and commis-
sion income, as a result of 
increasing interest of clients 
in banking services and also 
by keeping the general ad-
ministrative expenses at the 
same level as in the previous 
year.  

Net interest income de-
creased by 3% from SKK 
5,982 million to SKK 5,777 
million representing a 67.8% 
share on operating income. 
This development was ex-
pected in line with a decrease 
in basic interest rate of the 
National Bank of Slovakia by 
1.5% over the last 12 months.  

Net fee and commission in-
come recorded a 20% growth 
from SKK 1,996 million to 
SKK 2,399 million. Dynamics 
of the loans, cross-selling of 
the Slovenská sporiteľňa sub-
sidiaries products, increased 
amount and volume of the 
payment transactions in cli-
ent accounts and by means of 
payment cards have played a 
major role in this regard.  

Total assets went up by 17% 
y-o-y from SKK 233.1 billion 
and achieved SKK 272.3 bil-
lion. As of 31 December 2004, 
balance sheet total was SKK 
238.7 bn (14% increase).  

In accordance with the re-
vised IAS 39 the bank has 
reallocated selected securities 
from HTM portfolio to AFS 
portfolio, resulting in a re-
valuation by SKK 1.3 billion 
which have been credited its 
equity as at 1 January 2005.  

Gross volume of loans and 
advances to customers re-
ported a y-o-y increase by 
38% from SKK 62.2 billion to 
SKK 85.6 billion. At the end 
of 2004, it reached SKK 62,6 
bn (37% increase)  

Amounts owed to customers 
remained stable, there was 
only a slight y-o-y change 
from SKK 182.7 billion to 
SKK 182.1 billion. As of 31 
December 2004, they 
reached SKK 175.1 bn (4% 
increase).  

Return on equity (ROE) im-
proved from 17.4% to 19.4%, 
return on assets (ROA) was 
1.3%, for the comparative 
period of the prior year it 
was 1.4%.  

Capital adequacy ratio 
reached 12.2%, last year it 
was 17.7%, the downturn was 
influenced by significant 
growth of loans to customers 
(y-o-y 38%).  

Poczta Polska Reports Profits (cont) 

tion properly on the EU mar-
ket.  

Moreover, the transforma-
tion would give PP access to 
additional financial instru-
ments, which are necessary 
to provide sufficient financ-

ing for investment in modern 
technology, and motivation 
of employees. Bartkowiak 
hopes that privatisation of PP 
will take place soon. Taking 
the state budget problems 
into consideration, it is clear 
that the state will not have 

the ZL3bn for PP's invest-
ment plans. Meanwhile PP 
recorded a historically high 
profit of ZL450m after eight 
months of 2005."   

Bartkowiak hopes 

that privatisation of 

PP will take place 

soon 

Net profit of the 

Bank continues to 

grow throughout 

the whole year 2005 

and confirms the 

excellent position of 

Slovenská 

sporiteľňa. Increas-

ing volume of loans 

to customers as well 

growth of loans to 

small and                        

medium-sized                

enterprises                   

contributed to the 

profit quite                      

significantly 
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Deutsche Postbank 

AG remains on 

growth track. 

Against the third 

quarter of 2004, it 

increased profit   

before tax by 11.9% 

to €179 million 

Postbank continues down growth track                                                             
Quarterly result increases to €179 million / 181,000 new customers  

09 November, 2005 - 
[Press release]  

“Deutsche Postbank AG re-
mains on growth track. 
Against the third quarter of 
2004, it increased profit be-
fore tax by 11.9% to €179 mil-
lion. In the first three quar-
ters, profit before tax was 
15.1% up year-on-year, to 
€517 million. In the third 
quarter, the Bonn-based 
bank gained 181,000 new 
customers. Since the begin-
ning of the year, a total of 
approximately 543,000 new 
customers have been ac-
quired. Thus, after nine 
months, Postbank has almost 
reached its objective of ob-
taining 600,000 new cus-
tomers in the 2005 fiscal 
year. 

After the first nine months, 
the cost/income ratio was 
68.5%, after 70.9% in the 
equivalent period of the pre-
vious year. In the classical 
banking business, i.e. ad-
justed for the industrially 
aligned Transaction Banking 
division, Postbank achieved a 
cost/income ratio of 66.0% 
after 69.2% in the equivalent 
period of the previous year, 
thus steadily approaching its 
target of 65% for 2006. In the 
first nine months, pre-tax 
return on equity further 
improved to 14.1%, after 
13.2% in the comparable pe-
riod of the previous year. 

In the first nine months, to-
tal income improved by 

8.2% year-on-year to €2,104 
million and in the third quar-
ter by 3.8% to €711 million. 

In a nine-month comparison, 
balance-sheet related 
revenues, (net interest in-
come, net trading income 
and net income from invest-
ment securities) increased by 
4.2% to €1,575 million. De-
spite interest rates being at a 
historically low level in the 
course of the year, net inter-
est income improved by 9.3 
% year-on-year to € 1,255 
million, increasing by 0.7% to 
€407 million in comparison 
to the third quarter of the 
previous year. At €166 mil-
lion net income from in-
vestment securities was 
6.2% down year-on-year, but 
up 26.4% to €67 million in 
comparison to the third quar-
ter of the previous year. In 
the first nine months, net 
trading income declined by 
17.2% to €154 million and in 
the quarter was unchanged 
year-on-year at €59 million. 

The increase in net fee and 
commission income by 
22.2% to €529 million on a 
nine-month basis is partially 
due to the fact that the new 
Transaction Banking division 
was only included for part of 
the comparative previous-
year period. However, the 
like-on-like third quarter 
com-parison with an in-
crease of 5.3% shows that 
there was a further improve-
ment in this core business. 
After the considerably higher 
level in the previous year, the 
Retail Banking business gen-

erated a further increase of 
22.5%. The net trading in-
come share of total income 
rose from 22.3% in the first 
nine months of 2004 to the 
current nine-month figure of 
25.1%. 

At €155 million, the allow-
ance for losses on loans 
and advances increased by 
23.0%, largely in line with 
the 25.4% expansion of the 
credit business in the first 
nine months of the current 
year. In comparison to the 
previous year, it remained 
unchanged at €52 million. 

In the first nine months, the 
4.6% increase of adminis-
trative expenses to €1,442 
million was moderate in view 
of the strong growth. This 
applies particularly as the 
basis effect of Transaction 
Banking only impacted from 
the middle of last year. Ad-
justed for this, the Postbank 
cost basis remains almost 
unchanged. This is due to the 
highly efficient platform 
strategy at Postbank, which 
allows growth with costs 
increasing at a lower rate. 

At €10 million, other oper-
ating income and ex-
penses were at the same 
level of first nine months of 
the previous year. 

Group profit after tax was 
€335 million, with the tax 
ratio being 35%. It is thus 
also up year-on-year, by 
15.1%. 

Earnings per share to-

Group                          

profit                                 

after tax                           

was €335 million,               

with the tax ratio                   

being 35%. It is thus 

also up                                

year-on-year,                      

by 15.1%. 

Deutsche Post, will restructure its network of outlets 

23 November, 2005 - [Die 
Welt]  

"Deutsche Post, the Ger-
man postal service op-
erator, has announced 
that it will restructure its 

network of   outlets by 
closing  up to 200 of its 
own post offices  and by 
converting them into 
postal agencies based at 
retail outlets.                 

Management highlights that 
the restructuring will not 
entail redundancies." 
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Postbank continues down growth track (cont)                                                            
Quarterly result increases to €179 million / 181,000 new customers  

taled €2.04, after €1.77 in the 
first nine months of 2004. 

As at September 30, 2005, 
total assets at Postbank of 
€133.9 billion were approxi-
mately €5.8 billion up on the 
2004 year-end figure and 
€2.9 billion higher than the 
figure on June 30, 2005. 

BHW and Postbank: 
Smooth integration ex-
pected  

BHW and Postbank expects 
to commence formal integra-
tion in January 2006, With 
the legal transfer of the 
shares.  

The initial preparations are 
to start immediately. The 
similar corporate culture, the 
largely identical business 
model and good experience 
Postbank obtained in the suc-
cessful integration of DSL 
Bank, are good conditions for 
a rapid and smooth merger. 

Further dynamic devel-
opment in Retail Bank-
ing  

In the reporting quarter, the 
number of new checking 
accounts was 130,000, 
after 159,000 in the compa-
rable period of the previous 
year. To September 30, 2005 
a total of 369,000 new check-
ing accounts were opened by 
private customers, after 
439,000 in the first three 
quarters of the previous year. 
The only slight decline is 
pleasing as the strong previ-
ous year was driven by the 
IPO and an increase to the 
threshold for the free use of 
checking accounts in Novem-
ber last year. The savings 
volume increased by 
2.0% from €40.8 billion 
at the end of 2004 to €41.6 
billion on September 30, 
2005. 

Successful launch of the 
pension account  

On July 1, 2005, Postbank 
very successfully launch its 
new pension account. The 
sales target of 10,000 con-
tacts to the end of 2005 had 
already been reached at the 
end of September. To the end 
of the quarter, a total of 
10,832 contracts with a 
transaction total of €140 
million had been concluded; 
the volume of previous pay-
ments was €33 million. 

Outlook  
Postbank reiterates its out-
look in its structure to date 
for achieving a return on 
equity before tax of 15% and 
a cost/income ratio in the 
traditional banking business 
of less than 65%. This does 
not take account of the BHW 
acquisition. After the conclu-
sion of the branch project, 
Postbank plans to publish 
new medium-term objectives 
for the combined Postbank 
Group. 

To September 30, 

2005 a total of 

369,000 new   

checking accounts 

were opened by   

private customers, 
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first three quarters 
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Deutsche Post to Transfer Branches to Postbank  

9 November, 2005 - 
[Financial Times 
Deutschland]  
 

"German postal services 
provider Deutsche Post 
has received approval for 
plans to transfer 850 of 
its branches to banking 
subsidiary Postbank.  

Neither the staff council nor 
ver.di, the German trade un-
ion, lodged any objections to 
the plans.  

Ver.di said that the 9,500 
employees affected by the 
project would not suffer any 
cutbacks. 

Deutsche Post wishes to 

transfer the branches to Post-
bank in order to improve the 
sales power of the subsidiary. 
It will be the first time that 
Postbank will have complete 
control over its branches." 

Ver.di said that the 

9,500 employees 

affected by the            

project would not 

suffer any cutbacks 

Philippine Postal Corporation has signed up with Eurogiro 

22 November, 2005 - 
[Eurogiro web site] 

“We are very happy to an-
nounce that on 14 November 
2005 Philippine Postal Cor-
poration (PhilPost) signed up 
with Eurogiro. According to 
IMF remittance figures Phil-

ippines is among the top 3 
countries of remittances in 
the world.  

PhilPost has a large po-
tential for incoming pay-
ments – mainly from Ja-
pan, but also from all of 
the other Eurogiro mem-
ber countries such as 
Greece, Israel, Portugal 

etc. 

The Eurogiro member-
ship of PhilPost will 
bring the number of Eu-
rogiro connections up to 
52, and Eurogiro expects 
a few more countries to 
join the co-operation be-
fore yearend.” 



Page 10 

Volume 1, Issue 10 

2 November, 2005 - [Eric 
de la Chesnais and Aude 
Seres, Le Figaro] 

"La Poste, the French na-
tional postal services group, 
is launching the first of its 

revamped post offices today 
in Trelaze in the Maine-et-
Loire. In total, the group 
plans to modernize 3,500 
post offices nationwide 
by the end of 2008, for an 
investment of 770m eu-
ros.  The new post offices are 
designed to be more attrac-
tive, particularly to younger 

people, and better located. 
They will be based on auto-
mated machines that can 
provide an estimated 60 per 
cent of services required. The 
modernization programme is 
seen as vital to the future of 
La Poste, which is increas-
ingly exposed to competi-
tion." 

French Post Office Considers Sunday Opening  

Preparations by the 

French post office, 

La Poste, to set up 

its own banking  

service are entering 

their final stage  

La Poste, to set up its own banking service 

10 November, 2005 - [Le 
Figaro]   

"Preparations by the 
French post office, La 
Poste, to set up its own 
banking service are en-
tering their final stage as 
CECEI, the body which 

authorises the creation 
of new banks in France, 
examines the project.                                    

The CECEI will consider, 
in particular, whether 
the postal bank's equity 
capital is sufficient for its 
future business. It will 

also scrutinise the pro-
posed financial relations 
between the bank and its 
parent company, La 
Poste." 

22 November, 2005 - 
[Les Echos]  
“The French trade union 
CGT has taken legal ac-
tion against the French 
post office, La Poste, and 
that entity's investment 
services subsidiary, Efi-
poste, concerning their 
use of Efiposte's com-

pany agreement as the 
basis of the transfer of La 
Poste staff to its new 
postal bank.  

The CGT is asking for the 
agreement to be declared 
invalid for the purposes 
of the transfer on the 
grounds that manage-
ment used the deal as a 

reason for ignoring the 
union's objections to the 
postal bank project.  

The French trade union CGT against the postal bank           
project 

La Poste,                          
the French national 

postal services 
group, is launching 

the first of its                 
revamped post                
offices today in               
Trelaze in the 

Maine-et-Loire 

The French trade 

union CGT has taken 

legal action against 

the French post                   

office, La Poste 

8 November, 2005 - [Le 
Figaro]  

"Jean-Paul Bailly, chair-
man of La Poste, the 
French post office, has 
told the French press that 

new opening hours for 
post offices will be intro-
duced on a trial basis in 
2006.  

The tests will include 
Sunday openings to coin-

cide with Sunday morn-
ing markets and festi-
vals, and keeping post 
offices open until 8pm 
one night a week." 

CECEI to Examine Plans for French Postal Bank  

La Poste Launches First 'New Look' Post Office 

4 November, 2005 -- [Les 
Echos]  

"The French committee of 
credit institutions and invest-
ment companies (CECEI) is 
to examine the request for 
approval for the future 

French postal bank, Banque 
Postale, for the first time on 
November 10.  The postal 
regulation law passed on 
May 20 allows La Poste, the 
French postal service opera-
tor, to set up a banking sub-
sidiary by 1 January 2006 at 

the latest. The members of the 
CECEI received an invitation 
yesterday regarding an ex-
traordinary meeting. No 
details of the agenda have 
been given, but plans to cre-
ate a postal bank are to be 
examined."  
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The Post Office® 

today announced an 

extension of                 

banking services for 

Nationwide custom-

ers at its 14,500 Post 

Office® branches 

across the UK 

Post Office® branches to extend banking services for Na-
tionwide customers  

14 November, 2005 - 

[Press Release]  

· Personal current ac-
count customers can ac-
cess banking services at 
14,500 Post Office® 
branches  
 
The Post Office® today 
announced an extension 
of banking services for 
Nationwide customers at 
its 14,500 Post Office® 
branches across the UK. 
 
With immediate effect, 
all Nationwide 
“Flexaccount” personal 
current account custom-
ers will be able to with-
draw cash and check 
their balances at any 
Post Office® branch, free 
of charge. 
 
David Mills, Chief Executive 
of Post Office Ltd, said: “The 
Post Office® is a key pro-
vider of banking and fi-
nancial services with the 
largest, and one of the 
fastest growing, free 
cash withdrawal outlets 
in the UK – more than 
one million people a day 
use this service. We’re 
extremely pleased that 
Nationwide’s customers, 
especially those in rural 
areas, will now have eas-
ier access to their ac-
counts through our ex-
tensive network.  
                                                             
“The agreement with Na-
tionwide is part of our 
continuing initiative to 
work closely with the 
banks and building socie-
ties to increase accessi-
bility to their services. 
We are encouraging all 
of the major retail banks 
to allow their customers 
access to a range of 
banking services at Post 

Office® branches.” 
 
Stuart Bernau, Nationwide''s 
executive director, said: “We 
are really pleased that our 
current account customers 
are now able to withdraw 
cash and check their balance, 
free of charge, at any of the 
14,500 Post Office branches.  
 
“Nationwide places great 
importance on develop-
ing new ways to improve 
the services we provide 
to our customers. Na-
tionwide''s FlexAccount 
customers can choose to 
do business through our 
branches, or the 24 hour 
internet banking and 
telephone services.”  
 
John McFall MP, Chairman 
of the Commons Treasury 
Select Committee, said:  

"Providing free access to 
cash withdrawals is an 
important way of pro-
moting financial inclu-
sion. I very much wel-
come this new alliance. I 
hope yet more banks and 
building societies will 
allow their current ac-
count customers to have 
free access to cash with-
drawals through the Post 
Office®."  
 
The Post Office®’s network of 
14,500 branches nationwide 
is bigger than the combined 
total of 11,500 bank and 
building society branches. 
With 94% of the UK popula-
tion living within one mile of 
a Post Office® branch, Post 
Office® wants all its custom-
ers to benefit from the free 
cash withdrawal services 
available. 
 
Post Office® branches 
offers banking services 
for current account cus-
tomers of Lloyds TSB, 
Barclays and Alliance & 

Leicester customers, as 
well as the Co-operative 
Bank, Bank of Ireland, 
Clydesdale Bank, First 
Direct (in Scotland only), 
smile, Cahoot and now 
Nationwide. 

In addition customers with 
basic bank accounts at 
Nationwide, Abbey, Bank 
of Scotland, Co-operative 
Bank, First Trust Bank, 
Halifax, HSBC, NatWest, 
Northern Bank, The 
Royal Bank of Scotland, 
Ulster Bank and York-
shire Bank can also make 
free cash withdrawals at 
any Post Office® branch. 
 
Ends 
 

 
For more information please 
contact: 

 
Liz Willder–07766 754235 
lizw@lansons.com  
Laura Brain - 07766 693800 
laurab@lansons.com Ruth 
Barker 020 7250 2468 Post 
Office Ltd. Press Office 80 
Old StreetLondon EC1V 9NN 
ruth.barker@postoffice.co.uk 
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Profitability at Steady Level Despite Strong Growth in 
Fuel Costs  

26 October 2005 - [Press 
Release] 

“Net turnover: EUR 935.7 
million (up +6%)  

Operating profit: EUR 
52.8 million (down 17%)  

Profit for the period: 
EUR 39.3 million (down 
14%)  

Growth in free sheet deliver-
ies in the Helsinki Metropoli-
tan Area . Information Logis-
tics’ favourable business de-
velopment in Finland and the 
Baltic countries  

Logistics’ stronger posi-
tion in Northern Europe  

Finland Post’s consolidated 

net turnover for January–
September 2005 improved 
slightly from the previous 
year’s figure, to EUR 935.7 
million (EUR 886.0 million), 
with all business groups 
showing growth. 

Consolidated operating profit 
fell by 17 per cent year on 
year, to EUR 52.8 million 
(EUR 63.5 million), due in 
particular to a sharp rise in 
fuel costs. Other production 
costs also increased more 
than expected. Capital gains 
contributed to the higher 
2004 operating profit.  

Like-for-like operating profit 
(excluding capital gains) 
shrank by EUR 1.6 million 
year on year. 

Performance by Business 

Group 

Messaging improved its net 
turnover by 2 per cent, to 
EUR 593.4 million (EUR 
581.3 million). Addressed 
letter mail (1st and 2nd Class 
letters and addressed direct 
mail) volumes fell slightly 
year on year. Increasing 
electronic communication 
between companies and con-
sumers has lowered the deliv-
ery volume of letters. For 
example, the number of 
bank statements sent by 
banks to their retail cus-
tomers has gone down.  
Addressed letter mail vol-
umes are on the wane in 
many European countries, 
with Norway showing the 
most rapid trend away from 
conventional letters towards 
electronic ones.” 

For example, the 

number of bank 

statements sent by 

banks to their retail 

customers has gone 

down 

New prices in 2006 

 November, 2005 - [Press 
Release] 

“Norway Post announces 
price changes effective 
from 2006. Some prices 
will rise, while others 
will be reduced. The sum 
total of these changes is 
estimated to give Nor-
way Post NOK 40 million 
in reduced revenues next 
year. 

The price of letter products 
will be reduced by an aver-
age of two per cent, while 
parcels will increase by 2.47 
per cent on average. 

Large-scale customers who 
are able to adapt their vol-
umes to automatic sorting 
and efficient distribution will 
benefit from the biggest price 
reductions on letter products. 
Customers with small vol-

umes will notice smaller 
changes. There will be no 
change in prices for custom-
ers using franking machines, 
while the price of a stamp for 
an A-Priority letter weighing 
under 20 grams will increase 
from NOK 6 to NOK 6.50. 
The price of newspaper dis-
tribution will increase by an 
average of 9.5 per cent, while 
the price of distributing 
magazines will rise by 6.4 
per cent on average.  

Parcel products will cost an 
average of 2.46 per cent 
more – which is lower than 
the increase in the fuel index 
and index road haulage 
costs. The price of sending 
“Norgespakken” parcels will 
increase by an average of 
two per cent, which means a 
small parcel will cost NOK 
86. 

“We have rebalanced prices 
in order to adapt to the mar-

ket and to Norway Post’s 
underlying costs. At the same 
time, we have completed a 
three-year price adjustment 
for newspapers and maga-
zines in order to meet the 
licence requirements con-
cerning cost-based pricing,” 
says Klaus-Anders Nysten, 
Norway Post’s acting CEO.  

Klaus-Anders Nysteen is 
pleased that Norway Post 
has managed to achieve an 
overall reduction in prices.  

“After the price changes in 
2006, we will be better 
adapted to the market situa-
tion and will be well pre-
pared to meet full market 
liberalisation from 2007,” he 
says. 

Price changes will be imple-
mented on 1 January 2006, 
with the exception of the 
change in prices for stamped 
A and B mail, which will take 
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effect from 1 April 2006.  

For a detailed price list for all 
products and services, see 
www.posten.no/endringer/ 
or call Norway Post’s Cus-
tomer Service Centre on 810 
00 710.” 

For further information, 

please contact: 

- Elisabeth H. Gjølme, Senior 
Vice President Information, 
phone: +47 901 40 449, elisa-
beth.gjolme@posten.no,  
- Birgitte Lund Nakken, Press 
Officer, phone: +47 908 88 
284, 
birgitte.nakken@posten.no  

- Norway Post’s 24-hour me-
dia contact: +47 23 14 80 00 
- www.posten.no  

10 November, 2005 - 
[Press Release] 

“Post Danmark recorded 
a profit after tax of DKK 
553 million in the first 
three quarters of 2005. 
This was a DKK 117 mil-
lion lower profit than in 
the same period the year 
before. The lower profit 
was due mainly to costs 
of DKK 90 million in re-
lation to an employee 
share programme.  

However, a contributory 
cause of the lower profit 
was also declining let-ter 
volumes and increasing 
operating expenses, in-
cluding among other 
things increased costs of 
transport, as well as gen-
eral price increases for 
fuel in particular.  

- In addition, we have 
seen increasing staff 
costs. A considerable 
part of the increase was, 
in fact, caused by the of-
fer to the employees to 
buy employee shares at a 
discount of 60 per cent 
involving non-recurring 
costs of DKK 90 million, 
says Helge Israelsen, 
CEO of Post Danmark, 
and he adds:  

- It is gratifying to note 
that the offer attracted a 
large interest. More than 
50 per cent accepted to 
buy shares, which we 
consider to be clear evi-
dence of the support 
given by our employees 
to their workplace.  

Total income amounted 
to DKK 8,411 million in 
the first three quarters of 
2005, which is an im-
provement of DKK 114 
million compared with 
the same period in 2004.  

The first three quarters 
of the year saw a fall in 
the number of letters, 
while revenue from let-
ters was stagnant.  At the 
same time, parcels reve-
nue and the volume of 
parcels showed only a 
small increase. The num-
ber of unaddressed items 
for distribution showed a 
small increase, but reve-
nue fell slightly, driven 
by strong competition in 
this market. The distri-
bution of newspapers, 
magazines, etc. showed 
considerable progress 
with growth in both reve-
nue and volumes. 
  
The profit for 2005 is ex-
pected to show a slight 
decline in terms of profit 
from core activities. In 
addition, the employee 

share programme in the 
autumn of 2005 involves 
non-recurring costs of 
DKK 90 million. Post 
Danmark therefore ex-
pects that the profit for 
the full year of 2005 will 
be somewhat lower than 
in 2004.  

For your information, we 
enclose a copy of 
the Interim Report of the 
Post Danmark Group for 
the First Nine Months of 
2005. 

Post Danmark recorded a profit after tax of DKK 553 mil-
lion in the first three quarters of 2005  

New prices in 2006 
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18 November, 2005 – 
[UPU Press Release] 

“The Universal Postal 
Union today joined the In-
ternational Telecommu-
nications Union (ITU) 
and the Government of 
South Africa in signing a 
memorandum of understand-
ing that paves the way for 
the development of projects 
to bring information and 
communication technologies 
(ICT) closer to rural people in 
developing countries of 
Southern Africa. 

Director General Edouard 
DAYAN signed the agreement 
on behalf of the UPU at the 
World Summit on the Infor-
mation Society (WSIS) in 
Tunis. The Government of 
South Africa was represented 
by Ivy MATSEPE-
CASABURRI, Minister of 
Communications, and the 
ITU by Deputy Secretary 
General Roberto BLOIS. 

The parties agreed to develop 
universal access strategies 
and to implement concrete 
projects, such as public ac-
cess facilities through appro-
priate public institutions in-
cluding post offices, schools 
and hospitals. They are also 
inviting the private sector 
and micro-financing bodies 
to get involved in these pro-
jects. 

South Africa is contributing 
500,000 USD to the project, 
while the UPU will provide 
technical cooperation exper-
tise, which includes training. 
The ITU will also provide 
expertise and coordinate the 
project. 

Minister MATSEPE-
CASABURRI praised the role 
of post offices in bringing 
ICTs closer to citizens be-
cause they are an important, 

and often the only, point of 
contact in remote areas. She 
said post offices today pro-
vide more than traditional 
products, offering a range of 
new services, such as finan-
cial ones. "Financial ser-
vices are very important, 
especially for people 
working far away. Gov-
ernment services can use 
the post office infrastruc-
ture as long as it is online 
to bring and mobilize 
financial resources, so 
the post bank becomes 
very important now in a 
very different way than 
it has been tradition-
ally." 

MATSEPE-CASABURRI went 
on to say that her Govern-
ment chose to work with the 
UPU because "within South 
Africa, the post office is the 
oldest public infrastructure 
that exists." Following the 
example of other countries, 
she said South Africa was 
also upgrading its post of-
fices to bring in new tech-
nologies for the benefit of the 
people. "The postal services 
are able to facilitate other 
services such as e-business 
and financial services, and 
that's why this agreement is 
so important – ITU for mak-
ing sure the links are there, 
and the UPU for making sure 
the services are there." 

Following the signing of the 

agreement, DAYAN delivered 
the UPU's official declaration 
during the Summit's plenary 
session. He urged govern- 
ments, international organi- 
zations, non-governmental 
organizations and private 
partners to remember the 
role of the postal sector in 
their actions and strategies to 
bridge the digital gap. 
 
"Postal services offer a 
unique opportunity, thanks 
to the concrete physical, elec-
tronic and financial dimen-
sions of the worldwide postal 
network," he said. "Far from 
posing a threat, new tech-
nologies are impelling postal 
operators to adapt and up-
grade their services. The 
postal sector of the future will 
be capable of contributing to 
economic development, to the 
strengthening of social cohe-
sion and to the narrowing of 
the digital divide. With 
660,000 postal outlets, 
the postal sector is, and 
will remain, a strong and 
effective partner." 

The WSIS concludes today 
and should see the Tunis Dec-
laration include a reference 
to the value of the postal sec-
tor in facilitating the access 
to new information and com-
munication technologies. 
According to official figures, 
more than 18,000 partici-
pants attended the Summit.” 

UPU, ITU and South African Government agree to bring 
ICTs to rural areas 
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post office                

infrastructure as 

long as it is online to 

bring and mobilize 

financial resources, 

so the post bank  

becomes very          

important now in a 

very different way 

than it has been         

traditionally." 

With 660,000  

postal outlets, the 

postal sector is, and 

will remain, a 

strong and effective 

partner 
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14 November, 2005 - 
[WSBI Press informa-
tion]  
 
“Savings banks want to 
promote a better under-
standing of the systems 
of retail banking and fi-
nancial regulation on 
both sides of the Atlantic. 
With this objective in 
mind, they have 
launched today the 
EU/US Retail Banking 
Forum, with the organi-
sation of its first confer-
ence, focussing on Super-
vision, Payments and 
Capital Markets.  
 
The conference was opened 
by Mr. Joaquín Almunia, 
European Commissioner in 
charge of Economic and 
Monetary Affairs.  
 
He stressed the importance of 
strengthening the internal 
market and integrating the 
financial services in order to 
stay competitive on a global 
level.  
 
Expressing himself on the 
debates that the Forum will 
promote Mr. De Noose, 
Chairman of the WSBI-ESBG 
Management Committee de-
clared:  
 
“It should be about going in 
the same direction on issues 
in which it makes sense to do 
so, as we each attempt to 
develop a system of regula-
tion for our own markets that 
reflects the realities of life in 
a more globalised world 
while also meeting the needs 
and ambitions of the actors 
in those markets at the local 
level.”  
 
Mr. De Noose added:  
 
“Interestingly, the EU and US 
retail banking markets share 
a number of common charac-

teristics: both have three ma-
jor types of credit institu-
tions, namely commercial 
banks, savings banks and 
cooperative banks.  
 
The existence of different 
types of credit institutions on 
both continents indicates that 
there is a common need from 
banking customers for plu-
ralism in banking business 
models. 
  
Furthermore, indicators in 
both markets reveal that 
strong local market repre-
sentation is necessary, if not 
mandatory to be a viable 
competitor in retail banking. 
 
”Among the other high-level 
EU and US speakers at the 
conference are Mr. Charles 
M. Horn, Senior Partner, 
Mayer Brown, Mr. Mark W. 
Olson, Governor at the Board 
of Governors of the US Fed-
eral Reserve System, Mr. 
John M. Reich, Director of 
the US Office of Thrift Super-
vision, Mr. José María 
Roldán, Chairman of the 
Committee of European 
Banking Supervisors (CEBS), 
Mr. Alexander Schaub, Direc-
tor General, Internal Market 
and Services DG at the Euro-
pean Commission and Ms. 
Gertrude Tumpel-Gugerell, 
Member of the Executive 
Board of the European Cen-
tral Bank. 
  
The EU/US Retail Banking 
Forum is open to profession-
als in the fields of retail bank-
ing and financial regulation 
working in the EU or the US.  

It intends to serve as an in-
formation and communica-
tion platform for retail 
banks, whether internation-
ally or domestically focussed, 
regardless of their business 
model or legal form.  

Conferences and workshops 
will be organised yearly, 
alternating between Europe 
and the US. “ 

Press Contacts:  

Dirk Smet, Tel: +32 211 11 90 
d i r k . s m e t @ s a v i n g s -
banks.com Alessandra Per-
tot, Tel: +32 211 11 91 ales-
sand ra.p ertot @s av in gs-
banks.com  

About WSBI-ESBG  

WSBI (World Savings Banks 
I n s t i tu te )  an d  ES B G 
(European Savings Banks 
Group) work with savings 
and retail banks worldwide 
to represent their interests 
both internationally and to 
European Institutions and to 
facilitate, generate and man-
age cross-border banking 
projects.  

WSBI is one of the largest 
international banking asso-
ciations and the only global 
representative of savings and 
retail banks. Founded in 
1924, it represents financial 
intermediaries from 86 coun-
tries, including all ESBG 
members.  

Established in 1963, ESBG 
represents a European net-
work of retail banks compris-
ing almost 1,000 financial 
intermediaries from 24 pan-
European countries.  

At the start of 2004, assets of 
all member banks amounted 
to more than €7,300 billion, 
non-bank deposits to €4,500 
billion and non-bank loans to 
around €3,800 billion.  

WSBI-ESBG members are 
typically savings and retail 
banks or associations thereof. 
They are often organised in 
decentralised networks and 
offer their services through-
out their region. For dec-
ades WSBI-ESBG members 
reinvest responsibly in 
their region and are one dis-
tinct benchmark for corpo-
rate social responsibility ac-
tivities throughout Europe 
and the world.  

WSBI/ESBG launch the EU/US Retail Banking Forum  

WSBI is one of the 

largest                        

international         

banking                           

associations and the 

only global                 

representative of 

savings and retail 

banks. Founded in 

1924, it represents 

financial                 

intermediaries from 

86 countries,            

including all ESBG 

members 

Savings banks        

want to promote a 

better                          

understanding of 

the systems of retail 

banking and            

financial regulation 

on both sides of the 

Atlantic. With this 

objective in mind, 

they have launched 

today the EU/US 

Retail Banking           

Forum, with the   

organisation of its 

first conference,  

focussing on            

Supervision,           

Payments and      

Capital Markets 



Page 16 

Volume 1, Issue 10 

November , 2005  - 
[World Bank]  

“The World Bank’s annual 
report ‘Global Economic 
Prospects 2006: Economic 
Implications of Remittances 
and Migration’ argues that 
while regulation is necessary 
to curb money laundering 
and terrorist financing, it 
must be implemented in a 
way that does not interfere 
with the objective of reducing 
remittance costs, reports The 
Manila Bulletin 
(Philippines). 

The report recommends in-
creasing access by poor mi-
grants and their families to 
formal financial services for 
sending and receiving remit-
tances. This could be done by 
encouraging the expansion of 
banking networks, allowing 
domestic banks in origin 
countries to operate over-
seas, providing recognized 
identification cards to mi-
grants, and facilitating the 
participation of micro-
finance institutions and 
credit unions in the remit-
tances market.                                 

The report cites experiences 
of reducing remittance trans-
fer fees in India, the Philip-
pines, and the US-Mexico 
corridor, as examples for 
others to follow. These in-
volved government ac-
tion to open the postal 
system to increase com-
petition for remittance 
transfers, issuance of a con-
sular identification card to 
facilitate opening of bank 
accounts by Mexican mi-
grants in the US, and the use 
of cell-phone text messaging 
for remittance transfers, 
among others. 

In addition to raising con-
sumption levels in the mi-
grants’ families, the steady 

stream of foreign exchange 
that remittances deliver can 
improve a country’s credit-
worthiness for external bor-
rowing. Where financial in-
stitutions can securitize re-
mittance deposits, they can 
expand access to capital in 
developing countries and 
lower borrowing costs. 

While encouraging reforms 
to facilitate an increased flow 
of remittances, the report 
opposes efforts by govern-
ments to tax remittances and 
cautions against providing 
incentives to direct remit-
tances to specific areas or 
sectors through matching 
fund programs. Arguing that 
these schemes have met with 
little success in the past, the 
World Bank report advises 
governments to treat remit-
tances like other private in-
come. 

Similarly, as private funds, 
remittances should not be 
viewed as a substitute for 
development assistance, the 
report argues. "Remittances 
are hard-earned income that, 
in most cases, has already 
been taxed," the World Bank 
chief economist Bourguignon 
said. "They should not be 
taxed again, and govern-
ments should not try to count 
them as development aid." 

The Press Trust of India 
Limited further adds that 
with recorded inflows of 
$21.7 billion, India was 
among the top three coun-
tries worldwide to receive the 
maximum amount of remit-
tances followed by China and 
Mexico last year. According 
to the report, China received 
$21.3 billion and Mexico 
$18.1 billion in 2004. While 
estimating the overall 
growth in South Asia at 6.9 
percent in 2005, up from 6.8 
in 2004, it said this year's 
performance reflects stable 
growth of about 7 percent in 

India. 

Of the other South Asian 
countries, the report said 
Pakistan received remit-
tances worth $3.9 billion and 
Bangladesh $3.4 billion. Sri 
Lanka's remittance receipts 
were larger than tea exports, 
and in Nepal, remittances 
accounted for nearly 12 per-
cent of its GDP. The report 
pointed out that remittances 
sent from developing coun-
tries - the "South-South 
flows" - represent 30-45 per-
cent of total remittances. It 
forecasts that South Asia will 
be receiving some $32 billion 
in remittances this year or a 
67 percent increase from 
2001. 

Corporate Mexico  writes 
that remittances sent by im-
migrants to their countries in 
Latin America have become 
key for the region, as they 
represent high percentages of 
the GDP and help to reduce 
poverty, the World Bank 
said. In El Salvador remit-
tances reach 16.2 percent of 
GDP; in Honduras, 15.5 per-
cent; in Dominican Republic, 
13.2 percent; and in Nicara-
gua, 11.1 percent. In Mexico, 
one of the world’s most im-
portant countries regarding 
remittances – $18.1 billion in 
2004 - money sent from 
abroad exceeds foreign in-
vestment flows. The World 
Bank said today that migra-
tion is a phenomenon from 
which all can benefit, espe-
cially the poorest countries. 

Meanwhile, French daily La 
Tribune writes the World 
Bank report also said that 
expensive oil and the increase 
in interest rates will weigh 
only slightly on growth. A 
slight tap on the brakes for 
growth in developing coun-
tries awaits. Growth in devel-
oping countries should slow 
slightly in 2006, to 5.7 per-
cent against 5.9 percent in 

Global Economic Prospects 2006: Lower Fees To Channel 
Remittances To Banks 
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The World Bank  
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annual global       

remittance transfers 
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approximately $150 

billion, with the 

lion’s share going to 

the developing   

countries 

Remittances – a lifeline for developing economies 

7 October 2005 - [EBRD] 

“After leaving for better lives 
abroad, emigrants often send 
money home to their native 
countries as remittances. The 
impact of these funds is stag-
gering, but they could be bet-
ter channeled.  

“If you can’t be there, your 
money can,” reads the slogan 
on Western Union’s website. 
It could equally be a précis of 
the increasing role emigrants 
are playing in helping econo-
mies, especially developing 
economies, grow.  

The physical disconnec-
tion of millions of mi-
grants from homes, fami-
lies and friends in search 
of better lives abroad is 
partly bridged by a fi-
nancial connection. It’s a 
simple formula. Devel-
oped countries attract 
migrant workers, and 
migrant workers send 
home money as remit-
tances.  

The World Bank estimates 
that annual global remit-
tance transfers add up to 
approximately $150 billion, 
with the lion’s share going to 
the developing countries. 
That’s more than total an-
nual government aid to poor 
countries and in some cases 

exceeds foreign direct invest-
ment.  

In parts of central and east-
ern Europe, where the con-
cept is relatively new due to 
the lack of migration under 
communist regimes, remit-
tances can account for more 
than 15 per cent of a coun-
try’s gross domestic product.  

In Moldova that figure ex-
ceeds 23 per cent. This region 
is now attracting around $14 
billion a year in remittances 
that pass through official 
channels.  

It is believed that far larger 
amounts are transferred un-
officially. Emigrants may not 
trust banks and/or there may 
not be banks operating near 
their home towns where they 
send remittances so in many 
transition countries most 
remittances enter through 
informal channels, often in 
the back pockets of workers 
traveling home on visits. 

In Albania, for example, the 
central bank estimates that, 
until recently, 77 per cent of 
emigrants used unofficial 
means to transfer cash, usu-
ally bringing it home them-
selves.  

This means that significant 
amounts of money bypass 
official financial systems, 

money that could otherwise 
contribute to building the 
official economy.  

The big question facing 
governments and central 
banks today is how to 
further improve the im-
pact of these huge in-
flows of money on their 
economies. To address 
this subject, the EBRD 
recently arranged a 
seminar, sponsored by 
the Swiss government, 
on remittances around 
the world. The event at-
tracted central bankers from 
central and eastern Europe 
and the Commonwealth of 
Independent States, in order 
to share views and experi-
ence with senior staff from 
International Financial Insti-
tutions, the Bank for Interna-
tional Settlements and repre-
sentatives from the USA and 
the Philippines.  

“It is becoming clear that 
remittances are a crucial 
part of the wider model 
for developing econo-
mies,” said EBRD Presi-
dent Jean Lemierre.  

“The EBRD is therefore tak-
ing an active role in promot-
ing the awareness of remit-
tances, improving ways to 
better channel these funds, 
and building on lessons 

Global Economic Prospects 2006: Lower Fees To Channel 
Remittances To Banks (cont) 

2005. The growth would re-
main constant in East Asia 
and in South Asia. The decel-
eration would be more sig-
nificant in Latin America 
where the growth would fall 
to 3.9 percent next year, 
against 4.5 percent this year 
– still a noteworthy outlook 
compared to the European 
Commission estimates that 
French growth, for example, 
will not exceed 1.8 percent in 

2006, the daily reports. 

The Times (UK) further 
notes the report also warned 
that future spikes in oil prices 
form a potential risk to 
global prospects. If oil prices 
rose above $90 for more than 
a year, it would cause a 1.5 
percent reduction in global 
growth.  

An additional uncertainty 
came from the US current 

account deficit, which is ex-
pected to exceed $750 billion 
this year. Together with ris-
ing public debt, the global 
imbalances could cause long-
term interest rates to rise 
much faster than expected 
and dampen growth pros-
pects, the Bank said.  

An additional brake on eco-
nomic progress was "the risk 
of rising protectionism." 

It’s a simple                   
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Developed countries 

attract migrant 

workers, and                       

migrant                   

workers send home 

money as                       

remittances 



Page 18 

Volume 1, Issue 10 

CTT wants                           

to make a rapid       

progress on               

establishing Post 

Bank  

Remittances – a lifeline for developing economies (cont) 

learned from different coun-
tries to make better use of 
money transfers in the fu-
ture.”  

Adrian Fullani, Governor of 
the Bank of Albania, said: 
“Remittances are one of 
the most important 
sources of finance for 
developing nations and 
therefore we must estab-
lish an environment that 
can enhance their impact 
on the overall develop-
ment process.”  

One way to do this is to im-
prove legislation and regula-
tion to gain people’s trust, 
and to ensure predictable 
and safe money transfers. By 
developing more formal 
routes for money transfers, 
countries can help integrate 
these funds in the wider econ-
omy. Jean-Marc Peter-
schmitt, EBRD Director for 
Bank Lending, believes mak-
ing better use of local banks 
is crucial for leveraging the 
impact of remittance flows.  

Some of the biggest recipients 

of remittances are people 
living in poorer, more rural 
areas, people with little 
knowledge or access to bank-
ing systems. “It is a question 
of educating people to use 
local banks and open an ac-
count, and banks using the 
opportunity of remittances to 
offer specifically tailored 
products,” said Mr Peter-
schmitt. “And banks must 
reach out more through ex-
tended branches or agen-
cies.”  

Encouraging beneficiaries to 
use local banks will help 
strengthen the banking sec-
tor, expand credit availabil-
ity and new products in tran-
sition countries. There is also 
an upside for those sending 
money. With transfer fees 
often very high, encouraging 
a more formal means can 
create a more competitive 
environment.  

“It is a win-win situation,” 
says Mr Peterschmitt. “Banks 
and the economy will benefit, 
and new customers can bene-
fit from products they were 

never aware existed such as 
interest on savings, or lever-
aging money for mortgages 
or loans to start a business.”  

The EBRD is looking at op-
portunities in directing re-
mittance flows more effec-
tively. The Bank could, for 
example, work with local 
banks to help develop new 
remittance-based products 
while addressing barriers to 
bank use such as high ad-
ministration costs; it could 
also help banks establish in-
ternational networks to bene-
fit senders and receivers of 
remittances.  

“It is obvious that remit-
tances are an asset not yet 
being used properly,” said Mr 
Lemierre. “It is a question of 
creativity and innovation to 
better manage the flow of 
these resources. This way 
they can further benefit indi-
viduals and economies alike.”  

 

Written by EBRD Press Offi-
cer, Jazz Singh  

Post Bank CTT is bringing forward the negotiations with 
the Main Savings Bank (MSB)  

22 September, 2005 - 
[SAPO.PT] 
“CTT wants to make a 
rapid progress on estab-
lishing Post Bank. The 
company has already 
been conducting negotia-
tions with Main Savings 
Bank (MSB) for over a 
month with the purpose 
of solving the problem 
about the preferences 
rights on behalf of MSB 
as a partner, in the hope 
of this problem to be 
solved during forthcom-
ing days, Louis Nazare - 
the President of CTT 
stated, during the dinner 

with the Portuguese Commu-
nication Development Asso-
ciation, where he said: - 
Whatever the final result is, 
the Shareholder has to make 
a decision during the General 
Meeting – Louis Nazare re-
minded, and also said that 
there is a memorandum in 
respect of joint establishing 
of Post Bank together with 
Banif, which may not be the 
CTT partner.  

Louis Nazare mentioned of 
new steps undertaken by the 
administration.  

During the first quarter 
of the next year CTT shall 
establish Electronic post 
cash desk or e-mail ad-

dress for every Portu-
guese – 12 millions ad-
dresses shall be created 
to which the whole trade 
correspondence shall be 
sent.” 
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The European Union 

expressed concern 

Friday over some 

aspects of the              

revisions to Japan's 

corporate law and 

the implications 

that privatizing the 

country's postal  

services may have 

on European banks 

and insurance            

companies                  

operating in Japan 

November 28, 2005 -- 
[Kyodo News Service]  

"Of the 20,242 post of-
fices operating across 
Japan in the year to 
March 31, some 5,370 or 
nearly 27 percent suf-
fered losses as the sav-
ings business saw a de-
crease in returns on in-
vestment in stocks, the 
state-backed postal en-
tity said.  

The percentage ratio of red-
ink offices is up from 14 per-
cent in fiscal 2003 when Ja-
pan Post began estimating 
post offices' profits and 
losses. In the mail delivery 
service, exposed to intense 
competition with e-mail and 

private delivery companies, 
94 percent of the post offices 
operated in the red in fiscal 
2004.  

The nationwide post-office 
network chalked up 20,735 
billion yen in operating reve-
nues from the three postal 
services which also include 
life insurance, Japan Post 
said.  

As operating expenses 
totaled 19,369.8 billion 
yen, the three operations 
resulted in a profit of 
1,365.2 billion yen.                                                        

The profit broke down 
into 28.3 billion yen in 
the mail delivery service, 
up 7.6 percent from fiscal 

2003, 1,209.6 billion yen 
in the postal savings 
business, down 46.8 per-
cent, and 127.4 billion 
yen in the postal life in-
surance service, down 
23.2 percent." 

The savings business saw a decrease in returns on  in-
vestment in stocks 

25 November, 2005 - 
[Kyodo]  

“The European Union ex-
pressed concern Friday over 
some aspects of the revisions 
to Japan's corporate law and 
the implications that privat-
izing the country's postal 
services may have on Euro-
pean banks and insurance 
companies operating in Ja-
pan, Japanese and EU offi-
cials said.  

The remarks were made dur-
ing talks between senior offi-
cials of Japan and the Euro-
pean Union on bilateral 
regulatory reforms held in 

Tokyo as part of ongoing 
discussions on a wide range 
of issues involving the invest-
ment environment and regu-
latory matters.  

The Tokyo session was 
mostly devoted to having the 
European Union present its 
latest proposals. The Japa-
nese proposals will be taken 
up at the next round of regu-
latory reform dialogue 
planned for around March 
next year in Brussels, the 
officials said.  

"Our overall impression was 
positive. There is movement 
in some areas (but) we are 
left with a few concerns," 
said an EU official briefing 
reporters.  

The official added, however, 
"In a number of areas, we did 
note a good degree of move-
ment and that gives us hope 
that we can make progress in 
other areas where today we 
were not able to agree on 
further movement."  

The EU team said the revised 
corporate law, enacted in 
June and to take effect next 
spring, does not address the 
taxation aspects for foreign 
companies engaging in 
mergers and acquisitions 
activities with Japanese 
firms in Japan and thus the 
rules for qualified tax-neutral 
mergers are not applicable to 
them.  

It asked Japan to ensure that 
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Japanese Banker Chosen to Head Postal Privatization 
Firm  

10 November, 2005 -- 
[BBC Monitoring Service] 

  
"The government has 
picked former Sumitomo 
Mitsui Banking Corp 
[SMBC] President Yoshi-
fumi Nishikawa as presi-
dent of a holding firm to 
be founded in October 
2007 for the privatiza-
tion of Japan's postal 
system.  

Heizo Takenaka, minister of 
internal affairs and commu-
nications, told reporters Ni-
shikawa has accepted the 
post in a meeting with Prime 
Minister Junichiro Koizumi 
on Friday.  

Under the postal system 
privatization laws en-
acted last month, the 
holding company will 
hold equity stakes in 
postal savings, life insur-

ance, mail service and 
post office network firms 
to be created from what 
is now Japan Post." 

The privatization 

plan involves               

splitting Japan Post 

into four entities 

that will take over 

its mail delivery, 

savings, life               

insurance and            

management of 

over-the-counter 

services at post             

offices under a  

holding company in 

a process beginning 

in 2007 and ending 

by 2017  

EU concerned with Japan corporate law revision, postal 
privatization (cont) 

tax-deferral rules for domes-
tic mergers and acquisitions 
be applicable to cross-border 
mergers so that shareholders 
of a Japanese firm involved 
in a cross-border merger 
transaction would not be 
taxed on unrealized capital 
gains when exchanging their 
shares for those of the Euro-
pean parent company.  

The Japanese side pointed 
out that it is inappropriate to 
discuss the mergers and ac-
quisitions taxation issue in 
the regulatory reform dia-
logue, a Japanese official 
said.  

On Japan's postal privatiza-
tion scheme, the European 

Union welcomed the overall 
move but it noted that the key 
to the success of the process 
"will be the capacity to 
ensure a smooth transi-
tion without market dis-
ruptions, while ensuring 
a level playing field be-
tween the successor enti-
ties of Japan Post and its 
private competitors," 
according to the written EU 
proposals presented to Ja-
pan.  

In response, the Japanese 
team explained about the 
specific procedures to follow 
based on the laws for privat-
izing the state-backed Japan 
Post, such as setting up a 
panel of experts to work out 

specifics of the plan, the 
Japanese official said.  

The privatization plan 
involves splitting Japan 
Post into four entities 
that will take over its 
mail delivery, savings, 
life insurance and man-
agement of over-the-
counter services at post 
offices under a holding 
company in a process 
beginning in 2007 and 
ending by 2017.”  

The holding                 

company will hold 

equity stakes in 

postal savings, life 

insurance, mail            

service and post   

office network firms  

Cooperation on postal systems between Laos and              
Thailand 

10 November, 2005 -          
[ Vietnam News Agency]    

"A meeting to further coop-
eration on postal systems 
between Laos and Thailand 
was held recently in Xieng 
Khouang province in Laos.  

The meeting, the 13th of its 
kind, aimed to review and 

evaluate the cooperation be-
tween the two sides during 
the past year and plan the 
cooperation activities next 
year.  

During the function, the two 
sides signed a cooperation 
agreement for 2006, which 
stresses the furtherance of 
cooperation on several 
fronts, particularly in the 
areas of express mail deliv-
ery and regular mail delivery 

services by both land and 
sea.  

The two sides also agreed to 
help each other by organising 
training courses and study 
tours to upgrade the skills of 
their employees.  

They will also cooperate on 
the implementation of mone-
tary services, international 
postal services and stamp 
promotions." 

The two sides also 
agreed to help each 
other by organising 

training courses 
and study tours to 

upgrade the skills of 
their employees. 

They will also               
cooperate on the 

implementation of 
monetary services, 

international postal 
services   
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Tanzania Postal 
Bank’s (TPB)                   

customers who             
possess Uhuru 

Cards have a reason 
to smile, thanks to 
the bank’s decision 

to bring banking 
services to their 

doorsteps. The TPB 
has selected ten 
merchants who 

would be providing 
money services to 
the TPB customers 
residing in Dar es 

Salaam 

Viet Nam Post & Telecom Enters Banking Sector 

10 November, 2005 -          
[ Nhan Dan]   

"The government has 
given the Vietnam Post 
and Telecommunications 
Corporation (VNPT) the 
green light to further 
penetrate the financial 
industry by allowing it to 

provide some banking 
services.  

The government will al-
low VNPT’s Vietnam 
Postal Savings Company 
(VPSC) to provide pay-
ment and deposit ser-
vices, such as issuing 
cheques and ATM cards 

and opening individual 
savings accounts." 

The government will 

allow VNPT’s            

Vietnam Postal              

Savings Company 

(VPSC) to provide 

payment and                 

TPB creates instant ’cash shops’  

30 November, 2005 - [FT]   

 By Felix Andrew 

“Tanzania Postal Bank’s 
(TPB) customers who possess 
Uhuru Cards have a reason 
to smile, thanks to the bank’s 
decision to bring banking 
services to their doorsteps.  
 
The TPB has selected ten 
merchants who would be 
providing money services to 
the TPB customers residing 
in Dar es Salaam.  
 
The merchants’ role would be 
issuing quick money on de-
mand at the selected ten 
points of sale in the city.  
 
Going by the name of Pesa 
Chap Chap, the service would 
allow customers to access 
their cash from such points of 
sale (POS) located near their 
residences.  
 
Speaking during the launch-
ing ceremony in Dar es Sa-
laam last week, the TPB’s 
Acting Managing Director, 
James Mpayo, said the ser-
vice would be provided by 
selected TanPay service pro-
viders.  
 
Customers who possess 
Uhuru cards would benefit 
from the POS machines with-

out walking long distances to 
get cash from ATMs or bank 
branches.  
 
The service, dubbed ’the bank 
without going to the bank”, 
was intended to reduce time 
and save unnecessary expen-
diture in travel fares.  
 
The service is also said to be 
of benefit to small and me-
dium entrepreneurs when it 
comes to quick access to cash.  
The service would be avail-
able 24 hours a day.  
 
At present, the bank had 
signed contracts with ten 
merchants who will be pro-
viding such banking services 
in Dar es Salaam.  
 
’Some of the merchants who 
are providing Pesa Chap 
Chap services in Dar es Sa-
laam are Engen Service sta-
tion located in Mbezi Beach, 
the Imalaseko Supermarket 
along Garden Avenue, Patco 
Supermarket located in 
Mbezi Beach, BP Patco close 
to the airport and BP Patco 
in Sinza and Hadees Fast 
Food centre along Azikiwe 
street.  
 
Before the establishment of 
this service, a customer living 
in Mbezi beach areas had to 
board two bus trips to reach 
an ATM outlet downtown or 
look for money in town office, 
which would cost one about 

Tshs. 800 in return fare.  
 
Now the same service would 
cost one less or only Tshs 200 
and the bank would charge 
Tshs. 350 as transaction 
costs.  
A customer is allowed to take 
up to Tshs. 50,000 per trans-
action.  
 
The bother of looking for ex-
tra time for banking services 
would also be minimized.  
 
The chances for getting 
robbed of cash by street ur-
chins likewise become slim.  
 
TPB plans to extend the ser-
vice upcountry soon, starting 
with Arusha, Mbeya, and 
Zanzibar, he noted.  
 
Since its launch last April this 
year, the UhuruCard service 
has attracted about 25,000 
customers countrywide.  
The FBME BANK LIMITED 
also provides the Tanpay 
services. This means that the 
FMBE’s customers will also 
enjoy the Pesa Chap Chap 
services. “ 

SOURCE: FINANCIAL 
TIMES  
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Going by the name 

of Pesa Chap Chap, 

the service would 

allow customers to 

access their cash 

from such points of 

sale (POS) located 

near their                    

residences  
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Responding to a  

motion to discuss 

the burden placed 

on the public by 

banks and creditors, 

Kuugongelwa-

Amadhila said  

NamPost banking 

services offered a 

more cost-effective 

alternative for           

savers  

FINANCE Minister 

Saara Kuugon-

gelwa-Amadhila is 

promoting the use of 

Post Office banking 

services and credit 

unions as a way to 

avoid the exorbitant 

bank charges of 

commercial banks 

3 November, 2005 -
[ThisDay]  

"it seems it has come to 
the turn of the postal sec-
tor to partake in the 
much-touted Nigerian 
government reforms pro-
gramme.  

In recent newspaper adver-

tisements, the Bureau of Pub-
lic Enterprises (BPE), the 
secretariat of the National 
Council on Privatisation 
(NCP), is asking qualified 
firms and organisations to 
apply for advisory functions.  

Specifically, the BPE 
asked advisers to apply 
to assist it draft a new 
national postal sector 
policy, advise and assist 

the government in re-
viewing and develop-
ing/designing a new har-
monised legal and regu-
latory framework for the 
postal sector to allow for 
private participation and 
restructuring of NI-
POST." 

Africa 

Bank At the Post Office - Minister 

 14 November, 2005 - 
[The Namibian ] 

 
Posted to the web November 
14, 2005  

Lindsay Dentlinger 
Windhoek  

“FINANCE Minister 
Saara Kuugongelwa-
Amadhila is promoting 
the use of Post Office 
banking services and 
credit unions as a way to 
avoid the exorbitant 
bank charges of commer-
cial banks. 

She told the National Assem-
bly last week that promoting 
competition in the financial 
sector was key to addressing 
the high service charges of 
Namibian financial institu-
tions. 

Kuugongelwa-Amadhila con-
firmed that bank charges in 
Namibia were among the 
highest in the region. 

She said it was known that 
banks increasingly depended 
on bank charges for their 
profitability, with some 
banks deriving up to 50 per 
cent of their income from 
charges alone. 

Responding to a motion to 

discuss the burden placed on 
the public by banks and 
creditors, Kuugongelwa-
Amadhila said NamPost 
banking services offered a 
more cost-effective alterna-
tive for savers. 

She also said Government 
would explore the option of 
establishing a credit union. 

A credit union is a member-
owned financial co-
operative. 

As soon as someone deposits 
funds into a credit union ac-
count, the person automati-
cally becomes a partial 
owner and participates in the 
union's profitability. 

Kuugongelwa-Amadhila sug-
gested that pension schemes 
could provide the seed capital 
for a credit union. 

"This option could pro-
vide an alternative 
source of financial ser-
vices (both savings and 
lending) that is more af-
fordable to the majority 
of the people," said 
Kuugongelwa-Amadhila. 

The Finance Minister said 
bank charges revealed im-
portant aspects about the 
banking sector and disclosed 

the level of competition. 

"An increase in competition 
would allow individuals to 
walk away from an institu-
tion if its charges are too 
high or if its service is poor, 
because there are many al-
ternatives. In our situation 
there are few players in the 
market", said Kuugongelwa-
Amadhila. 

She said although the bank-
ing sector had grown signifi-
cantly, with its assets in-
creasing by over 100 per cent 
in nominal terms between 
1998 and 2003, the growth 
had not resulted in improved 
competition. 

This situation, she said, could 
be attributed to mergers and 
acquisitions in the financial 
sector. 

While the difference between 
interest charged on loans and 
interest paid on deposits is 
higher in Namibia than in 
South Africa, Kuugongelwa-
Amadhila said it was still 
lower than elsewhere in the 
Common Monetary Area 
(CMA). 

She said it was also encour-
aging to note that lending 
rates have been dropping in 
Namibia.” 

Developing/

designing a new 

harmonised legal 

and regulatory 

framework for the 

postal sector to    

allow for private 

participation and 

restructuring of  

NIPOST 

Nigerian government reforms programme 



Page 23 

Volume 1, Issue 10 

The National Postal 

Service, managed by 

its director – Mrs. 

Luz Stela Paez, has 

come to an                  

agreement with the 

Ecuador Postal              

Service during the 

Postal  Union                

Congress of Amer-

ica, Spain and           

Portuguese, held in 

the City of Rio de 

Janeiro, Brazil with 

regard to a new 

postal service, 

which comes to help 

people living in          

Colombia and              

Ecuador 

Colombia and Ecuador have signed a postal money trans-
fer convention 

28 September, 2005 - 
[PUASP] 

“The National Postal Ser-
vice, managed by its di-
rector – Mrs. Luz Stela 
Paez, has come to an 
agreement with the Ec-
uador Postal Service dur-
ing the Postal  Union 
Congress of America, 
Spain and Portuguese, 
held in the City of Rio de 
Janeiro, Brazil with re-
gard to a new postal ser-
vice, which comes to help 
people living in Colombia 
and Ecuador. 

Such a strategic union aimed 
at expanding the economic 
and trade relations between 
the two countries has the 
priority part of the Postal  
Money Transfers Reestab-
lishment Project, developed 
by Adpostal, called – trans-
fers – for short, which has 
already been in process of 
investigation and develop-
ment for a year as a result of 
the activities carried out by 
the Company Top Manage-
ment within the framework 
of the Consultative Council of 
PUASP held on May 2004 in 
Aruba. 

According to the Republic 
Bank data and also by the 
evaluation made by Ad-

postal, the receiving of 
money transfers is going to 
exceed the amount of USD 
100 millions during the cur-
rent year, and during 2008 
the company expects to cap-
ture 20 percent of market, by 
making money transfers 
amounting to USD 40 mil-
lions, which is profit to the 
amount of USD 1 million 
yearly. 

Such a contract is going to be 
signed with France soon, and 
the Main Postal Service hopes 
to provide better servicing to 
the Colombian emigrants by 
this service as well as secu-
rity and lower expenses as-
sured by the new service. 

As an overall figure, family 
money transfers in the Latin 
American countries amount-
ing to over USD 40 billions 
yearly. 

The major sectors having the 
control over this money flow 
at the present time are the 
big banks and commercial 
and exchange houses. Nowa-
days the traditional money 
transfer companies and 
funds are Western Union and 
Money Gram, USA. 

The money flow generated by 
money transfers is the second 
largest one concerning the 

currencies toward countries 
as Mexico, Brazil, Nicaragua, 
Salvador, and Dominican 
Republic; this is the biggest 
source of  USD receipts 
amounting to 15 percent of 
the GDP total value. Ecuador 
reached up to 5,4 percent 
GDP growth during 2004 as 
a result of the money trans-
fers. 

Over USD 3 millions are gen-
erated by money transfers to 
Colombia.” 

Latin America 

As an overall figure, 

family money trans-

fers in the Latin 

American countries 

amounting to over 

USD 40 billions 

yearly 



ICPFSB  

Secretariat  
 

Members: 

• Hermina Apostol  

• Elena Popovici 

• Yurii Spiriev 

 

SC Bancpost SA 
Communication Division 

 

Phone:   +40 21 308 0901            
Fax:    +40 21 326 8520  

E-mails:                              

hermina.apostol@bancpost.ro           

elena.popovici@bancpost.ro  

yurii.spiriev@icpfsb.org                                                                                         

Postal address: SC Bancpost SA                             

Sediul Libertăţii 
Bd. Libertăţii nr. 18-20,                           
Bl. 103-104, Sector 5,                    
050706 Bucureşti,                       
România 

SC Bancpost SA - Sediul Central 
Sediul Vitan 
Calea Vitan 6-6A, Sector 3,                          
031296 Bucureşti,                                         
România 

From the Statute of ICPFSB—2005 Brasov’s meeting 

“The ICPFB has the following objectives: 

 - to contribute to the realisation of the strategy of the UPU in the business field;  

 - to collaborate with the UPU to rejoin the common objectives and to improve the relations between the member countries 
and between them, the UPU and the other international organizations; 

 - to represent and support at the UPU and other international organizations the demands of the different members to es-
tablish collaboration relations and development on the business basis; 

-  to facilitate the exchange of experience and the best practice among members;  

-  to take into account needs of the customers and of the markets from the business and marketing field; “ 

INTERNATIONAL COMMISSION FOR POSTAL FINANCIAL SERVICES & BUSINESS            
/ICPFSB/ 

Please visit us at:  
www.icpfsb.org 

Postal address:  -  SC Bancpost SA                             

Sediul Libertăţii 

Bd. Libertăţii nr. 18-20,                           

Bl. 103-104, Sector 5,                    

050706 Bucureşti,                       

România 

SC Bancpost SA - Sediul Central 

Sediul Vitan 

Calea Vitan 6-6A, Sector 3,                          

031296 Bucureşti,                                         

România 

The coming Agenda:   

2 – 3  February 2006 - Vienna 

 “The EU (payments) challenges and opportunities for 

CIS and Eastern European financial institutions”                              

Eurogiro -  EE and CIS conference  

26 March - 07 April 2006, Bern 

UPU Postal Operations Council  
4 May 2006 - Dresden 

Eurogiro - Strategic Forum 
 

14 - 16 November 2006 - Dubai 
 

UPU Strategic Conference 
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